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1. Untitled Page

1. How satisfied are you with the CM Pros website content?

Very . . s Very Response
Satisfied Satisfied Neutral |Dissatisfied Dissatisfied | Average
General Satisfaction 0% (0) 32% (12) | 30% (11) | 32% (12) 5% (2) 3.11
Total Respondents 37
(skipped this question) 1
2. How satisfied are you with the CM Pros website look and feel?
Very e . e Very Response
Satisfied Satisfied Neutral |Dissatisfied Dissatisfied | Average
Website look and feel | 3% (1) 22% (8) 19% (7) | 43% (16) 14% (5) 3.43
Total Respondents 37
(skipped this question) 1
3. How frequently do you visit the website?
Many Many
.. |times times . Response
Daily a Weekly a Monthly | Occasionally | Rarely Average
week month
- 3% 8% 16% 32% 16%
Visit Frequenc 8% (3 18% (7 4.84
eyl qy | @ [P e | a2 *M | (e
Total Respondents 38
(skipped this question) (0]
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4. What are some of your goals in visiting the CMPros website? Check all that apply.

Response | Response
Percent Total
Find events where | can find CM Pro 50% 18
members | MEEEEEEE—
Find the program of the next Summit | L 30.6% 11
Ask a question | g 8.3% 3
Update Profile | Gl 11.1% 4
Visit Library | 52.8% 19
Learn about organization business | 38.9% 14
@ Other (please specify) | 44.4% 16
Total Respondents 36
(skipped this question) 2
5. For what other reasons do you visit the CM Professionals website?
@ Total Respondents 17
(skipped this question) 21

6. How valuable are the following CM Pros web services? If you have no experience or
knowledge of a service, choose "N/A".

Least Most Response
valuable 2 3 4 valuable NA Average
1 5

News | 3% (1) | 1800 [29% 1359 | g0 (qy | 12% | 550
Library | 6% (2) 1(2:? 1?;? 2?5;" 19% (6) 1?50;" 3.48
Best practices 9% (3) 6(02/; 1(2:;0 1?;? 42% (14) 1(2:? 3.90
Glossary | 12% (4) 1(550;0 221;;0 1(8(;,;0 18% (6) 1(550;0 3.17
A-Z index | 18% (6) 1?;;’ 2(1%’ 1?;?’ 6% (2) 2(1%’ 2.73
cvents | 6% ) | 1200 | 21 [39% | hi00 ey | 0% | a62
Job board | 6% (2) 32812{‘)’ 1?50;" 2(1%’ 6% (2) 1?;;’ 2.79
Membership directory 3% (1) 9((;{; 2(2(?; 35_(:){()’ 26% (9) ?g; 3.71
Newsletter 3% (1) 1?(;? 2(7;;0 3(?_2;; 12% (4) 9(;/(; 3.33
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. : 29% | 15% | 9% 26%
Meeting minutes 15% (5 6% (2 2.48
9 “®) laoy | & | ® °@ | (9
) . 12% |[29% |29% 9%
[0) (0)
Links to member websites 9% (3) @) a0) | (10 12% (4) 3) 3.26
. . . 15% | 26% |32% 3%
CM Profile interviews with members 6% (2 18% (6 3.42
“@ e | @ | an “® W
Total Respondents 34
(skipped this question) 4
7. Do you have comments on other features on the CM Pros website?
@ Total Respondents 14
(skipped this question) 24
8. What features or services should the CM Pros website provide?
@ Total Respondents 12
(skipped this question) 26
9. If you had an opportunity to contribute to the CM Pros website, would you be
interested?
Response | Response
Percent Total
Y S | — 70% 21
NO | 30% 9
Total Respondents 30
(skipped this question) 8
10. If you answered yes, please provide your email address.
@ Total Respondents 20
(skipped this question) 18
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11. If you did contribute to the website, how would you like to participate?

Response | Response
Percent Total
Page editor | 68.2% 15
Suggest content for the library | 45.5% 10
Contribute to a forum | 27.3% 6
Provide updates of local events | gy 9.1% 2
Other [please explain in Question 12] | s — 31.8% 7
Total Respondents 22
(skipped this question) 16

12. If you answered Other to question 12, what contributor roles for the CM Professionals
website appeal to you?

@ Total Respondents 8
(skipped this question) 30
13. What other organization websites do you visit?
@ Total Respondents 13
(skipped this question) 25

14. What other recommendations would help us improve the website?

@ Total Respondents 15

(skipped this question) 23

15. Tell us a little about yourself. You are a:
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Response | Response
Percent Total
Content Management User | g 8.6% 3
Content Management Practitioner | 28.6% 10
Consultant | g 28.6% 10
Vendor | g 2.9% 1
Information Architect | g 14.3% 5
Student | j§ 2.9% 1
@ Other (please specify) | 14.3% 5
Total Respondents 35
(skipped this question) &
16. How long have you been a member of CM Professionals?
Response | Response
Percent Total
From the begining | 25% 9
Less than 2 years | g 44.4% 16
Less than 1 year | g 25% 9
New member | g 5.6% 2
Total Respondents 36
(skipped this question) 2
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